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Branding Problems

01

Faults in Anzo’s marketing strategies and how we’re fixing them
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Weak Brand Identity

● Needs a second font

● Palette does not reflect 
bright flavors of 
mediterranean cuisine

● Logo is inconsistent 
and lacks personality

Logo

Colors

Typography Takeaways
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Lack of Social Media Presence

February 28, 2022

February 28, 2022

March 21, 2020

Anzo’s Last Social Media Posts Stronger Presence

Higher Engagement

More Customers
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Website Issues
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Website Issues
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Website Issues
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Brand Guide

02

How to convey a consistent message to Anzo’s audience
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Logo

Primary Logo

Secondary Logos

10



Color
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Typography
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Target Market

03

Customer personas and how we meet their needs
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Anzo’s Archetype
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The Everyman
- Gives all consumers a sense of belonging
- Caters to a wide variety of consumers

- Young kids to older adults
- Low cost
- Healthy, fresh food 
- Vegan and vegetarian family



Name:  Ann Stagram

Age:  24

Gender:  Female

Income:  60-80k

Traits:  Open-minded, adventurous, friendly

Bio:  Full time food-influencer with a high 
following on social media platforms. Loves 
trying trendy foods and meeting new 
people. 
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Name:  Donnie Meat

Age:  36

Gender:  Female

Income:  105k

Traits: Driven, Motivated, Vegetarian

Bio:  Full time professional with high 
education. Big on exercise and clean 
eating. Always looking for vegetarian foods 
to try.
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Content Calendar

04

2 week schedule of our social media content
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2-Week Overview
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https://drive.google.com/file/d/1S_40dlaOBdqcTlNE7i0xiGuYPDv3wFiH/view?usp=sharing


Content Examples

05

Infographics and Posts for Anzo’s social media
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Instagram Carousel
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Email
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https://drive.google.com/file/d/1lJocZSodBOSmH8IYciTxeAXi9NhTbXTs/view?usp=sharing


Web Redesign

06

Improving design and conversion rate optimization
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Home Page
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About
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Menu
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Blog
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Contact
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CREDITS: This presentation template was created by Slidesgo, 
including icons by Flaticon, infographics & images by Freepik

 

Thank you!
Any questions?
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http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr


Appendix
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Appendix 1: ANZO Brand Guide
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https://drive.google.com/file/d/1SxReoLpLN9rE13yWC6ZYQaOQmZWoFZhY/view?usp=sharing


Appendix 2: Celeb Order Instagram Post 
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https://drive.google.com/file/d/1XkD_9kkldV6YZjZ1n_-YU00l3P8gCk_-/view?usp=sharing


Appendix 3: Summer Bowls Instagram Post
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https://drive.google.com/file/d/1IJQC_59C5wmor3tjMEi2sezg9EOAfTkN/view?usp=sharing


Appendix 4: Dessert Infographic
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https://drive.google.com/file/d/1yC2ogxnaZhJ8JenHf0vnCKuz6CdHPNWU/view?usp=sharing


Appendix 5: Re-Opening Instagram Post
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https://drive.google.com/file/d/1kiP_NzXad0S1hzeEMnsFTPveCfKirq5o/view?usp=sharing


Appendix 6: Health Benefits of Falafel
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https://drive.google.com/file/d/1fuw-PUsJlbzhr6LF6ETKDEWvu_JlokD3/view?usp=sharing


Appendix 7: Welcome Email
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https://drive.google.com/file/d/1lJocZSodBOSmH8IYciTxeAXi9NhTbXTs/view?usp=sharing


Appendix 8: Revitalized Brand Email
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https://drive.google.com/file/d/1J4XLT4lbYtnjj_dFc9L0FDndjKQ6wRu-/view?usp=sharing


Appendix 9: Pandemic Changes Email
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https://drive.google.com/file/d/1J4XLT4lbYtnjj_dFc9L0FDndjKQ6wRu-/view?usp=sharing


Appendix 10: Customer Personas
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https://docs.google.com/document/d/1t-zHGH3O1wqYrT_Y-aIDkrXGO0IqS2h4Wy3tAJVIKcM/edit


Appendix 11: Blog Posts
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https://docs.google.com/document/d/1I-PQoUxv5rQIQBAdx2kB5eh9umWSogNum1dSLnOzmLM/edit

